
         
 

2015 Spring Conference Evaluation Statistics and Quotes 
  
97% said they were likely or extremely likely to recommend the conference to a colleague (88% 
responded they were extremely likely to recommend the conference). 
 
97% of 2015 Spring Conference attendees who responded to the conference evaluation survey 
were satisfied or extremely satisfied with their overall conference experience (81% gave an 
extremely satisfied rating).  
  
Open-ended quotes: 
   

“The Spring Conference was essential in understanding best practices from other EBC managers. 
The discussion panel was also of great value in understanding the needs of our internal 
customers, and how EBC's bring value to the sales cycles.” 
– Michelle Coppola, Xerox 
  
“The agenda was well thought out. I liked that there was time for learning sessions/key notes but 
also enough time to meet people. For me it was nice to formally be introduced to the EBC 
community, especially as a one-woman-band trying to keep it together. The conference allowed 
me to refocus and bounce ideas around to make my EBC better.” 
– Kat Christopher, Samsung 
  
“The ABPM provides a refreshing way to get up to speed and stay current in the world of 
customer briefings! There was a constant feeling that everything was planned holistically. All 
events and locations were developed thoroughly and meticulously. Nicely done!” 
– Richard Eades, AT&T 
 
“It's truly wonderful to be immersed for three days among the best in class at ABPM. My 
management views the ABPM as development for our team. I look forward to it every year!” 
– Andrea Lepley, Adobe 
 
“As a relatively new Briefing Program Manager, this was an excellent return on HP's investment. 
The ABPM team was welcoming, engaging and I know that I can reach out to any one of them 
when needed. I am thankful to my colleague who encouraged me to join and pushed for 
attending the conference.”  
– Ross Anderson, HP Inc. 
 
“ABPM conferences are consistently, and truly, the best run conferences I attend. There is such a 
wealth of information for people in the briefing industry to gather in just a few days. It's an 
incredible return on investment!” – Andrea Raabe, IBM 
 


