


Monday, April 15, 2019
10:00 am - 2:00 pm Conference Check In

Sponsors: Namebadges and Projectors by AVI-SPL; MyABPM App by The CXApp, A 
Division of Design Reactor; Notebooks sponsored by Inhance Digital; Keycards by 
Kubik; Wifi sponsored by Czarnowski; and Wayfinding Monitors by Signet.

1:00 pm Newcomer’s Orientation
Sponsored by Derse
Ellen Barnes-Pfiffner of EBP Business Consulting will introduce first time attendees to each other and 
to members of the ABPM Advisory Board and will talk about how to best navigate the conference.

2:00 pm - 3:15 pm Opening General Session
Sponsored by Exhibit Concepts

ABPM President Elizabeth Simpson will kick off the conference by sharing her thoughts on the confer-
ence theme “Monumental Collaboration: A Capitol Idea” and how it relates to the briefing profession 
and ABPM community.

3:15 pm

Voted the #1 Body Language Professional in the world, Mark Bowden is passionate about sharing the 
most influential and persuasive communication techniques to stand out, win trust, and build credibility 
every time you speak. The most effective speakers never appear to make any effort at all to win us 
over. They are natural, likeable, clear and consultative. They learn about our needs by asking intelli-
gent questions and offer solutions that feel right. In this compelling and interactive keynote, you will 
learn how – through the simplest use of body language – you can build strong and lasting relation-
ships, win and hold onto trust, gain credibility, be more consultative and become a trusted advisor to 
your clients and key stakeholders.

Break

Opening Comments
Elizabeth Simpson, President, ABPM

ABPM Special Recognitions
Elizabeth will honor members who have achieved their Core and Advanced Competency Curricula. 
She’ll also recognize this year’s recipient of the President’s Award for Service: a member who has 
distinguished himself or herself as a longtime leader, and one who has made important contributions 
to the ABPM community. Finally, she will present the second annual Momentum Award to a program 
team that is on a fast-track to achieving a World Class level of excellence.

Sponsored by Whitlock
Whether you’re in the market for briefing program products and services now, or whether you want to 
collect collaterals for future reference, this reception celebrates ABPM’s vetted supplier members and 
is designed to meet your information needs! During the evening, briefing professionals will collaborate 
with Suppliers to solve their top challenges and become eligible for prizes in the process! See the ABPM 
Spring conference page in mid-February for a link to the Supplier Celebration map and a list of “Collab-
oration Caucus” game prizes.

5:00 pm - 7:30 pm Supplier Celebration Reception

Winning Body Language to Build Trust, Gain Credibility and Sell
Mark Bowden

“The content material and networking is invaluable for people in the briefing 
business. There is no other place to obtain this amount of incredible informa-
tion in such a short amount of time.”

– Bonnie Bryce, Dell Technologies
2018 Spring Conference Evaluation

3:45 pm Keynote Speaker



New Breakout Session Format: Because of your feedback, session formats are evolving this year! With so many great 
breakout session topics in each time slot, we often hear from conference participants that it’s difficult to choose which one to attend. To 
give you a chance to get even more out of the conference, we are introducing a “Flash” session for each breakout. The sessions will be 
divided into 2 segments: the first 60 minutes will be the Primary session for content and collaboration followed by 10 minutes to switch 
rooms, and then a second 20 minute “flash” session.  
• Primary Session:  The first 60 minutes will be a conversation between session leaders and the participants. Session leaders will 

provide a short presentation to set the context and share their knowledge on the topic. This will get the conversation going and 
the session leader will facilitate a conversation among participants for the remainder of the 60 minutes. This approach uses as its 
model the increasingly collaborative formats we are seeing in today’s briefing programs.

• Flash Session:  After the first 60 minutes, session leaders will remain in their rooms while conference participants have 10 min-
utes to move to another breakout room for a “flash session” on any of the other sessions offered during that time slot. In this 20 
minute segment, session leaders will provide high-level talking points as well as relevant points from the collaborative portion of 
the 60-minute segment.

Customer Experience Track
Elevating Beyond the Ordinary — The HEART of Experience Design 
Pete Riddell, Executive Creative Director, and Russ Fowler, VP Marketing Environments, both of Derse   
In the pursuit of well-planned, intentional and well-executed briefings, we sometimes get caught up in the details at the expense of craft-
ing an experience that delivers moments that customers will remember long after they return home. Moments that drive their emotional 
connection to your people, your center, your organization. This session will cut to the heart of experience design, figuratively and liter-
ally. We’ll share stories while discussing: the value of emotion in the customer experience; some rules of... um, engagement; the points 
in an experience most responsible for creating lasting impressions; and some (delightful) examples inside and outside of the business/
briefing world.

Customer Experience Centers of the Future: Purpose-Built for Personas  
Andy Steen: Head of Customer Experience Marketing and Michaela Vryhof: EBC Program Manager, both of Avaya
Customer experience centers need to be agile. To flex, contract, and be fluid not only with the different types of customers that are 
coming in, but also with the different types of experiences they need. That is why Avaya is creating purpose-built Executive Briefing 
Centers that are modeled after a set of personas that can transform the physical and digital space into a dynamic user-centric experi-
ence integrating advanced technology such as facial recognition, A.I., virtual reality, augmented reality, mobility, biometrics, IoT devices, 
BYOD, wearables and more.  The center is a connected, universal, sensory experience that leverages a modular platform that can be 
replicated in varying size office spaces all around the world. These situational spaces put context around the customer, their segment, 
their industry, their needs; and the Avaya team will show you how they’re doing it.

Facilitation Skills, Presentation Skills or Both?: Understanding These World Class Competencies and Exploring 
How to Apply Them to Deliver Great Customer Experiences 
Ann Benett, President, Benett Communications and Kelly Reeves, Vice President, Global Training Services at Mandel Communications
There are a variety of communication skills that EBC staff and extended team members need to manage and lead effective Customer 
Experiences.  This session is designed to help you understand the differences between two World Class communications skill sets: 
Facilitation Skills and Presentation Skills – and to determine what competencies are needed in your program.  You will hear from ABPM 
members who will share their programs’ experiences applying these skills to their Briefings.  Participants will leave with a clear idea of 
what skills are best for their programs and where to make investments in their discussion leaders, account teams, company executives 
and Briefing center staff.

Mindreading: Using Neuroscience to Improve Your Customers’ Experience
Dale Tesmond ,CEO, and Andrew Peters, Chief Experience Officer, both of The Brand Experience
This session will cover evolving neuroscience technology, it’s insights into how humans communicate with each other and how it can be 
leveraged now to evolve and improve customers’ experience in EBC’s. Session participants will learn why neuroscience technology will 
be the next measure of customer experience and ROI through various metrics, benchmarks, tools and visceral reactions unbeknownst 
to the naked eye.

tuesday, April 16, 2019
7:30 am Breakfast Sponsored by BriefingEdge

8:30 am - 4:30 pm Breakout Sessions Afternoon Break Sponsored by AVI Systems

12:00 pm Lunch

“This conference is the best way to connect with briefing professionals across industries to share ideas and best practices to help 
your program thrive and grow.”

– DeeDee Rixe, Cloudera, 2018 Spring Conference Evaluation



tuesday, April 16, 2019
Management Track
Maximize your Leadership Brand to Lead Without Authority
Kelly Reeves, Vice President, Global Training Services and Karen Bintz, Senior Trainer, Consultant, and Communications Coach, both 
of Mandel Communications
As briefing professionals, sometimes you have to lead people over whom you have little or no authority. Examples might be catering, 
A/V, and critical internal stakeholders.  In those circumstances, a key component of success is your own unique Leadership Brand.  
Whether or not you are actively working on your leadership brand, it does exist. It is defined by others and often you yourself don’t know 
how it is perceived!  Your brand or reputation as a leader communicates the value you offer.  As a result, in order to be successful, it’s 
important to create a unique personal and professional brand that stands out amongst your peers. This session will help you develop in-
sights into how others currently see you as a leader. By building a strong leadership brand, you are better positioned to get the resourc-
es and recognition that both you and your briefing program deserve.

Rockstars Only: Career-pathing Into and Out of the Briefing Program 
Leslie Abernathy, Director of Customer Briefing Center, Vertafore; Carl Cruz-La Santa, Enterprise Program Manager, Whitlock; Carrie 
Johnson, Director of Product Marketing, LexisNexis
A World-Class program is run by a World-Class team. Your program’s ability to recruit, develop and motivate high-performing individuals 
will have a direct impact on the success of your program, the clients it hosts, and the bottom line of your company. In this session, three 
seasoned ABPM members will share their individual (and unique!) paths into and out of the same IBM briefing program to serve as the 
background of this important conversation. Together with your stories, we will explore considerations for: Recruiting talent from a wide 
range of backgrounds; Career-oriented motivational methods for high-performing briefing team members; Career growth possibilities 
beyond the program.

Driving Innovation in Your Program Team
Jessica Campbell, Operations Program Manager, Amazon Web Services Executive Briefing Centers and Keeley Lundquist, Center Experi-
ence Leader, IBM Global Solution Center
How do we become our own disrupters and drive change?  In this interactive session, we’ll look at what stymies innovation and ways to 
lead our teams through creating and adopting change.  We’ll work together to build a list of ideas for innovating Customer Experience, 
Business Process, Speaker Engagement, and Center Design that you can take back to your program and use as a starting point to 
build and introduce something new.   

Lessons Learned from Leading an Award-Winning EBC  
Karen Bintz, Senior Trainer, Consultant, and Communications Coach, Mandel Communications and Candie Hurley, Consultant and 
Trainer for Briefing Professionals
As we build our programs and strive for World Class, there are many lessons along the way.  There are great experiences combined 
with unforeseen events and we can learn from them all. Come to this session to hear from others and to share your own wisdom.  By 
sharing these experiences we can help others avoid the pitfalls and leverage the possibilities.  Learning from each other we elevate 
both our programs and our profession.  

ABPM’s Staffing Model Survey
Candie Hurley, Consultant and Trainer for Briefing Professionals
The research effort for the 2019 Staffing Survey for Executive Briefing Centers was deployed in response to the expressed needs of 
briefing program managers wanting insights into staffing levels as they establish new programs, grow existing Centers, and/or expand 
regionally. In this session, Candie Hurley, who conducted and analyzed the research will give a read-out of the results. How do head-
quarters centers differ from regional centers in terms of volumes, staffing and workload? How do workload averages differ by briefing 
type (facilitated customized, non-facilitated customized, standard non-customized, multi-client and off-site)? What conclusions can be 
drawn from the data? Attend this session to hear the bottom-line results on the ABPM’s newest white paper

Achieving Excellence Through People – Delivering Superior Value to Customers
Michael Harkness, Chief People Officer and Marybeth McMenemon, Director - People and Culture; both of Electrosonic Inc.
How does a company deliver excellence? Is it by hiring that “one expert” to meet an immediate need or providing a service a few cents 
cheaper than your competitor? NO! You deliver excellence by delivering consistency through your people.  This session, led by Chief 
People Officer Michael Harkness, will focus on the thought process behind the importance of organizing a high performing, collabora-
tive team culture that drives the delivery of excellence to your customer. We’ll share best practices and real examples of challenges 
and how we overcame those challenges by focusing on our people to deliver superior value to our customers.  Following the session, 
attendees will have a better understanding of how to drive excellence through focusing on your people. 

“Always eye opening to see all the things folks are doing and that, no matter the size of the program, the pain points are very similar. 
This conference inspires me to the best work possible in the world because there are so many high performers!”

– Angela Zamarripa, Slack, 
2018 Spring Conference Evaluation



Measurement Track
Effective Metrics and Measurements: The Key to Your Program’s Success!
Patrick Muse, Program Director & Joseph Perry, Business Operations Director, both of IBM Watson Client Experience Center Program
Nothing sells the value of your program better than a fact-based data-driven discussion linking the program to business results! This 
session explores important questions about your program’s data collection: Is it the right data? Does it support the business objectives? 
Are your KPIs in alignment with stakeholder expectations? Is the data defendable? Are you adding value to the business, and bringing 
back insights? Patrick and Joe will provide real-world guidance for developing a strategy that uses data to drive discussions with key 
stakeholders. Finally, we’ll have open discussion regarding the challenges and best practices participants have/are experiencing. Come 
prepared to share your business development challenges and measurements that get the most stakeholder attention or feedback.

An Artificial Intelligence Journey
Karen Olivero, Sr. Director, Strategy & Programs, HPE Global Customer Advocacy Group; Susan Salaber, Systems & Tools Manager, 
HPE Global Customer Advocacy Group, and Diane Lubinskas, President, VisitOps
Artificial Intelligence (AI) is often described as something that will happen ‘in the future’.  It’s not.  It’s here.  And those that embrace it 
will be able to deliver smarter, faster and more impactful customer experiences.  There’s no doubt that AI will give companies compet-
itive advantages that can have a profound impact on sales.  The challenge?  How do briefing programs embrace AI?  Where do we 
start?  What analytics or predictions add value for our team members and our overall program?  How do they help us make better de-
cisions?  How do we turn briefing information into predictions that make sense for sales teams and stakeholders?  So many questions!  
In this session, we’ll share our analytics roadmap and how we’ve started integrating AI into the HPE briefing program.

Turning Customer Feedback into Actionable Insight 
Marcy Nelsen, Director Business Marketing, Corporate Briefing Program, AT&T Business and Dave Rogers, Director of Operations and 
Technology Integration, Microsoft
As briefing professionals, we all need to ensure that we have metrics for our program --  but how do you ensure that those metrics 
demonstrate strategic value? This session will give you a framework to help you develop measures that directly align to the priorities of 
your company,  identify sources for data and reevaluate your customer feedback survey design. Learn how to develop a comprehensive 
and integrated measurement strategy, focused on metrics that “matter” and that quantify the contribution of your program. In addition, 
we’ll explore how to integrate results into a program dashboard to  quantify business impact and provide actionable insight to drive 
improvements across all areas of your program.

BIR is the new QBR
Bonnie Bryce, Director, Global Business Process Management, and Kelly DeRoche, Program Manager, both of Dell Technologies
In this session, we will share how the Dell Technologies Executive Briefing Program encourages collaboration and fosters partnerships 
with the business through metrics. We have seen positive results and better partnerships through hosting Briefing Impact Reviews 
(BIRs) with each Business Unit. We capture attention and build consensus by sharing metrics that are meaningful to each Business 
Unit; but unlike a Quarterly Business Review (QBR), BIRs are not just about metrics. While metrics are a pivotal cornerstone of Briefing 
Impact Reviews, the conclusions and conversations drawn from the metrics are what make these reviews so impactful.

Operations & Planning Track
The Benefits of a Long Engagement: The Briefing Journey
Tom Matthews, President, and Alex Matthews, Vice President, both of BriefingEdge
Engage customers more fully through the use of your own equipment before, during and after a briefing.  Historically, a customer first 
interacts with the briefing program on the day of the visit. Now, through the use of flexible customer portals, your program can initiate 
contact with customers earlier, encourage feedback on the proposed agenda well before the visit, while helping the account team target 
the proposed topics and presenters long before the briefing occurs. Once you’ve gotten the customer’s buy-in on the proposed agenda, 
the probability of the customer canceling the visit is greatly reduced. This session will focus on the tools and techniques for supporting 
these earlier and deeper interactions and on how to keep them engaged after the visit has completed and to track these interactions.

Let’s Get Started - Six Musts to Open the Doors of your New Program
Ellen Barnes Pfiffner, Consultant EBP Business Consulting and Roseanne Bell, President, Bellwether Design
Starting a new briefing program from scratch?  Perhaps you’ve been given the keys to an old space and have the task of raising the 
phoenix from the ashes? Either way starting a new program is daunting. You’ve been given the list of world class characteristics but you 
are not sure what is absolutely necessary. In this session we are going to identify the essentials. At the end of our conversation you will 
leave with a list of the top 6 musts to open the doors of a successful program.

Think Tanks with Thought Leaders
David Brull, Vice President, Global Accounts, Kubik
Do you have a question you’ve been unable to answer or a solution you’ve discovered and want to share with the ABPM community? 
This session will connect you with fellow conference participants who have previously walked down a similar path.  Facilitated groups 
led by ABPM Thought Leaders (ABPM members who have a depth of experience in specific areas and have offered to be available to 
help their fellow ABPM members) will lend you their ears, minds and experience. Choose a collaborative discussion focusing on areas 
such as strategic operations, measuring impact, customer experience etc. The groups will help each other solve, strategize, and share 
best practices. As a side benefit you will make connections for year-round conversations!

tuesday, April 16, 2019



tuesday, April 16, 2019
Content Management Strategies that Elevate Your Customers’ Experience
Darby Mason-Werner, Director, Client Solutions, Signet and Erin Strickland, Program Manager, Global Content & Message, Dell Tech-
nologies Executive Briefing Program
How does your approach to managing content affect your customer’s experience? Do you have an open channel of communication with 
internal teams who can provide meaningful content for your visitors? Do you have a content management (CM) platform and just need 
some best practices for utilizing it? Are you striving to customize and personalize your customers’ experience through automation? Join 
us to see in-depth examples of how briefing programs are implementing program experience strategies that leverage content to impact 
customer experiences. We’ll provide best practices and demonstrate how to get the most out of your CM, allowing your team to be 
more productive and customer focused.

Facilitated Roundtable Discussion for Senior Program Managers 
Candie Hurley, Consultant and Trainer for Briefing Professionals
This facilitated roundtable for program managers will be led by Candie Hurley, a professional facilitator who has a deep understanding 
of the briefing profession. Candie has many years of experience as a senior manager for both established and new programs, and 
she has served as a juror in the ABPM’s World Class Awards Program almost every year since its inception. She will begin by polling 
attendees in order to understand their most pressing concerns for discussion topics, and that will form the context for the facilitated 
discussion. In order to accommodate as many programs as possible, we respectfully ask that only one individual represent your team. 
Please self-select one senior manager or senior team member from your program to attend this session.

Centers & Technology Track
Refurbishing – The Art of Refreshing an Existing Center
Russ Fowler – VP Marketing Environments, and Michael Cutchins, Creative Director, both of Derse
Much attention is given to the planning and design of a new Experience Center. We would like to shine a light on the rewarding process 
and experience of breathing new life into an existing Center.  There are many reasons a center may be in need of refurbishment – from  
simply updating technology, or an expansion of a business portfolio, a merger or acquisition, or being dated, or simply a brand update, 
there are a wide variety of design solutions that can be considered. It might not even be physical updates, but rather enhancing the 
customer experience.  Let’s explore what might be possible, and the process of planning and budgeting for it. 

Delivering Magical Experiences: Leveraging Principles of Themed Entertainment in the Design, Construction & 
Operation of Briefing Centers
Seema Patel, Experience Design Lead and Julia Sabatini, Experience Design Lead; both of Google
In this breakout session members of Google’s Experience Studio (and former members of the themed entertainment industry) will 
discuss how Google leverages principles from themed entertainment to deliver a magical briefing center experience for clients and 
partners. We will share our best practices for design, construction and operation of briefing centers, and show examples of how we’ve 
translated these principles and practices into high-touch, immersive experiences. 

Briefing Center Building Skills 101: OMG! Our funding is approved and I am in charge! 
Amanda Rozier, Manager, Executive Briefing Center, Siemens; and Alan Cordial, Sr. VP Account Development MC²
“I just learned I am in charge of opening or refreshing my company’s EBC. How can I make this center a success for my company and 
be the hero?” This session is designed for new or still-learning managers. In a ‘how to’ format, attendees will receive expert advice 
on how to get started. Session leaders will provide fundamental and straightforward guidance on budget, planning, and a large set of 
checklist tools to help avoid common pitfalls. An experienced center manager, who faced the same challenge you may be facing, will 
share the real issues she faced and overcame…accepting your questions, offering guidance and encouragement to any newcomers.

A Network of Possibilities: Creating a Multi-Site Model
Lorna Breault, Director, International Innovation Hub Strategy and Design, Schneider Electric Global; Sarah Emond, Manager Customer 
Innovation Centre and Louise Hansson, Global CIC Operations Manager both of Tetra Pak
Often organizations invest millions of dollars in a single key location for their customer briefings. However, creating multiple, smaller 
scale opportunities to engage with customers all over the world is not as difficult or expensive as you might think. This session explores 
creating innovative spaces at satellite offices, factories, plants and events, and managing them…all on a small budget and with a small 
team. Consistent messaging, staffing, design, training, tracking and reporting are all covered.

Getting the Technology Right: An “AV Hug”
Jim Stephens, Global Account Executive, and Chris Barel, Director of Business Development, Whitlock
As a Briefing Program Manager, you are expected to be an expert in many areas. On any given day, you will need to solve issues 
around catering, finances, speaker training and, of course, AV. While some come to their briefing programs with a technology back-
ground, most of us are hoping for the “AV Hug”: that one person who will tell you what to do, how to do it, or the very best scenario 
– do it for you! During our 90 minute session, we will navigate the world of AV and help answer the following questions: What should I 
consider when planning AV for my center? How do I engage an AV Partner for a build? How do I engage an AV partner for my ongoing 
program? How do I budget for my builds? What are my content considerations? What about maintenance planning? Attend this session 
and consider yourself “AV hugged”!

Operations & Planning Track Sessions Continued...



8:00 am Grab & Go Breakfast
9:00 am - 3:00 pm  Choose from four pairings on Tour Day 
   Registrants will choose one set of two centers to tour (grouped choices below).

tuesday, April 16, 2019

Briefing Program Track - Airbus and Honeywell
Airbus - The vision of the Airbus Experience Center is to be the place to bring the 
Airbus brand to life in the North American market.  The visitors’ experience is designed 
to connect them to our vision, people and products so they walk away with a greater 
understanding of, and respect and confidence in, Airbus as a world class company and 
significant contributor to the U.S. economy.  The specific objectives are: 1. Grow the 
brand awareness of Airbus through exposure to the Experience Center. 2. Increase reve-
nue generating opportunities by providing a compelling marketing environment for Airbus 
products and the brand. 3. Grow the presence of Airbus in the Washington DC commu-
nity by hosting events of interest for target audiences and promoting the use of the event 
space by outside entities.

Honeywell - Renovated in early 2018, the Honeywell Technology Experience Center 
(HTEC) in Washington, D.C. provides a powerful showcase of Honeywell’s Connected 
Technologies, and continued commitment to building a smarter, safer, and more sus-
tainable world. Featuring over 5,500 square feet of interactive exhibits, visitors learn 
first-hand how Honeywell integrates physical products with software to connect critical 
systems and industries. Among the displays are sections dedicated to Connected Build-
ings and Utilities, Connected Worker, Connected Plant, Connected Supply Chain, and 
Connected Aircraft. The center received ABPM’s World Class Center award in 2006. 

Briefing Program Track - Kaiser Permanente and Verizon
Kaiser Permanente -  The Kaiser Permanente Center for Total Health is located in the 
heart of Washington, D.C. It’s designed to inspire innovation as leaders from industries 
like energy, finance, health care, IT, and transportation get together and tackle the issues 
that impact their businesses. The center is a 15,000 square foot facility with an 80-foot 
long interactive Discovery Wall, state-of-the-art healthcare technology, and meeting spac-
es where professional staff provide “white glove” service. Conference space includes four 
conference rooms and a large social lounge supporting over 250 events and 200 tours a 
year. Immersive exhibits challenge common perception of the health landscape in homes, 
the workplace and in communities. Vignettes throughout the space illustrate how patients, 
clinicians and thought leaders answer the question “What does total health mean to you?”

Verizon - The Verizon Executive Briefing Center in Ashburn, VA provides an opportuni-
ty for our customers to experience Verizon Solutions in an immersive environment that 
helps redefine the way our customers do business—enabling them to innovate, grow 
and stand out from the competition. The center focuses on three key characteristics –
Innovation, Experience and Collaboration. Innovation – Represents Verizon’s brand and 
shows us as an innovative technology leader. The customer has many opportunities to 
tap in to potential solutions delivered by top talent and get early access to thought-pro-
voking reports and product road maps. Experience – Provides our customers an oppor-
tunity to learn about Verizon solutions first hand - everything from mobility, networking, 
security and more. We can tailor the experience to their unique goals or they can take a 
self-guided tour. This state-of-the-art center is co-located with our Network Management 
Center, Global Network Operations Center, and a Security Operations Center. Collabo-

rate – Partners with our experts to define solutions that align with their business objectives. Work side by side in our collaboration 
environments to customize solutions that help drive better business outcomes for our customers.

5:00 pm - Enjoy Your Free Night in Washington D.C.
Tuesday evenings at ABPM conferences are the perfect time to network. We’ll include suggestions for area shopping and dining in your 
MyABPM conference app.

wednesday, April 17, 2019



Experiential Track - Hosted by Downstream
The Downstream Team will set context prior to visiting the venues below to provide meaningful insights that can be applied in your 
briefing center. 

National Building Museum -  The National Building Museum transforms understand-
ing of the history and impact of architecture, engineering, landscape architecture, and 
design. On this tour, we’ll explore the importance of storytelling in the built environment 
and why the architecture and design of your center can make all the difference in your 
briefing program. Through exhibitions, educational programs, and special events, The Na-
tional Building Museum tells stories about the built world and its power to shape our lives, 
communities, and futures. The Museum resides in one of the most awe-inspiring places in 
Washington, D.C., with a soaring Great Hall, colossal 75-foot-tall Corinthian columns, and 
a 1,200-foot terra cotta frieze.

ARTECHOUSE - The ARTECHOUSE is an ever-changing exhibit that features top 
artists in the fields of art, technology, and design. Each exhibit is a digital art experience 
designed to immerse you and inspire play and creativity, sparking imagination around 
your own experience center and how you might rethink customer engagement. Dedicat-
ed to showcasing experiential and technology driven works by artists who are forerun-
ners of the new age in the arts and technology, ARTECHOUSE changes the world of art 
as we know it. Since its opening in June 2017 in Washington, D.C. ARTECHOUSE has 
welcomed over 150,000 visitors and has captivated a global audience making headlines 
in New York Times, BBC, USA Today, National Geographic, CNN, Washington Post and 
numerous other national and international media outlets as the premier contemporary art 
space.

wednesday, April 17, 2019
AT&T Forum and Leadership Day 

AT&T Forum -  The AT&T Forum is located in the heart of Washington D.C., just 
blocks from the U.S. Capitol. Opened in January 2017, the Forum brings together tech-
nology experts, policymakers, and organizations to collaborate on ways to continue to 
promote investment and innovation. The new center features its own DIRECTV studio, 
designed and styled by Tiffany Brooks, designer and host of HGTV Smart Home. The 
studio showcases the intersection of technology and entertainment and is utilized for live 
and recorded broadcasts as well as AT&T Entertainment original content.

Leadership Day - Sponsored by Mandel Communications
Facilitated by Candie Hurley, Consultant and Trainer
You’ll spend the second half of the day with ABPM leadership including President      
Elizabeth Simpson, some current and past ABPM Advisory Board Members, and indus-
try thought leaders. Content for this portion of the day will be customized for attendees.

6:00 - 10:00 p.m. An Evening Cruising on the Potomac
World Class Briefing Awards Ceremony & Gala Dinner
We are excited to be aboard the Odyssey for the 18th annual World Class Briefing 
Awards Ceremony and Gala Dinner. Designed specifically to travel beneath the histor-
ic bridges spanning the Potomac, Odyssey offers amazing river views of the nation’s 
greatest monuments from every table. Odyssey will take a Northern track and sail under 
the 14th Street Bridge up towards the Kennedy Center and Georgetown, or, alternatively 
Odyssey will take a Southern track and sail south on the Potomac past historical Old 
Town Alexandria and National Harbor. Dress is cocktail. Gather at 6:00 pm in the lobby to 
board the bus. Please be on time to avoid being left behind! 
Awards Ceremony sponsored and produced by Downstream
Gala Dinner sponsored by The Brand Experience

Tour Day Options Continued



Logistical Information
Conference Fee 
The price for Spring Conference registration is $1095 for members, $1345 for non-members (briefing professionals or employees of 
Supplier Member companies only - vendors must be Supplier Members to attend ABPM events). Four + Discount: Plan to register 4 or 
more attendees from one company? Email info@abpm.com to receive a 10% off discount code to use during the registration process. 
All above prices are Early Bird prices. After February 22nd, the member rate will increase to $1245 and the non-member rate will in-
crease to $1495. During registration, you can pay with credit card (ABPM accepts Mastercard, Visa, American Express or Discover) or 
you can create an invoice to submit to your AP department.

Multiple Registrant Discount  
To receive the discount code for 10% off each registration fee when four (4) or more people from the same company will attend, please 
email info@abpm.com.

New Membership/Registration Bundle Deal 
Receive the first year of membership free with non-member rate conference 
registration! This offer is only available to those who have never been ABPM 
members.

Conference Hotel
The Capital Hilton located at 1001 16th St NW, Washington, DC 20036, is the 
primary location of the 2019 ABPM Spring Conference. Reserve a room in the 
ABPM Block at the Capital Hilton via this link. The $249 plus tax ABPM room 
block rate is available on a first-come, first-served basis and is based on avail-
ability. Once all rooms at the conference rate are booked, regular rates will be 
charged. Book early!

Suggested Airport and Parking 
The Capital Hilton is approximately 4 miles and a 20-25 minute drive from Ronald Reagan Washington National Airport. Valet parking 
at the hotel is $60 per night and $75 for oversized vehicles. Alternatively, there is a Park America parking lot at 1301 K St NW offering 
approximately $30 per night parking.

Dress 
All activities are business casual with the exception of the Gala Awards Dinner which is cocktail. Layering during conference sessions is 
recommended.

Presentation copies available to conference attendees
In the weeks preceding the conference, the ABPM staff will collect breakout session presentations that are made available by session 
leaders. Those presentations will be provided in either Powerpoint or pdf format, via a private url, free of charge to those who attended 
the conference. So, if you just can’t decide which sessions to attend, you’ll have another opportunity to get the information you need.

Payment & Cancellation Policy
To receive the Early Bird Rate, registration fee must be paid by Friday February 22, 2019. All other registration fees must be paid prior 
to Friday, April 12, 2019. You are registered at the time you receive a conference confirmation email from ABPM. Due to commitments 
for catering and transportation, we regret that we are unable to issue refunds/credits or void outstanding invoices for cancellations 
received after Friday, March 15, 2019. However, substitutions may be made at any time. Cancellation and substitution notices must be 
received via email to info@abpm.com.

wednesday, April 17, 2019

2019 Spring Conference Committee
Our sincere thanks to the members of the 2019 Spring Conference Committee. This hard-working group’s charter is to advise the 
ABPM team regarding the content of the conference by thoroughly reviewing and discussing feedback from the previous spring 
conference as well as member responses to the Spring Conference Content Survey. These members met monthly beginning in July 
of 2018 and served on sub-committees focusing on the Opening General Session, the Supplier Celebration, Breakout Sessions, 
Newcomers & Networking, and Gala Dinner & Awards. In addition, many of the committee members work with session leaders prior 
to the conference to review session content and their plans for the session they will lead.

Paola Angeleri of Rackspace  Mark Cooper of Czarnowski   Keeley Lundquist of IBM
George Astacio of Blue Telescope David Donofrio of Salesforce   Tom Maher of Helios Interactive   
Ann Benett of Benett Communications Paola Grasso of Tetra Pak   Annie Miu Hayward of SAP 
Lorna Breault of Schneider Electric Stephanie Irwin of Q2    Kelly Reeves of Mandel Communications 
Jason Bright of Lexmark   Anthony Kennada of Gainsight   Susan Riese of Derse  
David Brull of Kubik Kate Kloss of Comcast Business   Dmitry Risukhin of F5 Networks  
Amy Bujanos of AMD Terri Lancaster of Splunk   Heather Romios of Salesforce 
Stacy Cummings of Verizon Diane Lubinskas of VisitOps    Jayne Stafstrom of Dassault Systemes
      Chitra Vivek of Cognizant

http://book.passkey.com/go/ABPM2019SpringConference
http://book.passkey.com/go/ABPM2019SpringConference


ABPM gratefully acknowledges the following Sponsors whose generosity is 
contributing to the success of  the 2019 Spring Conference.

Conference Level Sponsors

Silver Level Sponsors

Gold Level Sponsors

Questions?  Call +1 214-389-0994 or email info@abpm.com.  Registration is available online at www.abpm.com
ABPM   PO Box 141079   Dallas, TX 75214  +1 214-389-0990  Fax: +1 972-362-1072

         AVI Systems            Kaon Interactive
If you’re a first-time attendee, we want to help you get to know a few of your fellow attendees 
and to get oriented before the busy days ahead. Simply note that you’re a first-timer on your 
conference registration form and we’ll invite you to a Newcomer’s Orientation sponsored by 
Derse starting at 1pm on Monday just prior to the opening general session. During the orien-
tation, Ellen Barnes-Pfiffner of EBP Business Consulting will introduce you to other newcom-
ers and to the ABPM Advisory Board, and will talk with you about how to make the most of the 
conference.

Newcomers 
Orientation

Platinum Level Sponsors


